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PRESS INFORMATION

Students from Peru Receive the "Water Research Prize" at the World

Architecture Festival

e Project about water management system for communities in the Amazon Rainforest
succeeds against sixty other projects.

e GROHE, founding partner of the World Architecture Festival (WAF), sponsors
10,000 pounds’ prize money for the research prize.

e At WAF over 500 projects have been judged; WOHA Architects from Singapore received
the award “World Building of the Year* for the design of the building Kampung Admiralty.

Amsterdam, the Netherlands, 3 December 2018. Today, GROHE, a leading global brand for
integrated bathroom solutions and kitchen faucets, and the World Architecture Festival (WAF)
awarded the winner of the International Water Research Prize in Amsterdam, the Netherlands:
On behalf of her students, Belen Desmaison, teaching fellow of the Pontificia Catholic University
of Peru (PCUP), received the prize money of 10,000 pounds, sponsored by WAF founder
partner GROHE. The presentation of the prize, which was awarded for the first time, took place

at the three-day festival’s kick-off last week.

Project Provides Amazon Communities with Access to Water

GROHE and WAF awarded the prize to a small-community water management system in the
Amazon Rainforest. The area has the world's highest precipitation rate per year, yet just under a
third of its population has access to water. The PCUP team has developed a solution that
collects, stores and processes rainwater using pipes. The project won against twelve
competitors. The finalists on the competition’s shortlist were selected out of a total of 60

submissions.

PARTOF L X 1L



ORIl GROHE
an (Unosen ———

Work on the production of a rainwater storage system continues

Belen Desmaison commented: “We are very grateful for this award as it will allow us and the
communities in the Amazon Rainforest that work with us to continue to explore alternatives for
the provision of water to peri-urban and rural areas. We aim to use this opportunity to work on
the production of a rainwater storage system made using local materials and knowledge that
can be easily integrated with traditional architectural typologies.”

GROHE is proud to support a pragmatic and innovative solution

Michael Seum, Vice President Design at GROHE, commented: “First, when we were identifying
projects with water scarcity issues, | could not imagine that the Peruvian Amazon would place
on the shortlist. However, this carefully considered project highlights that less than a third of the
population has access to water and the proposal of a communal water management system
integrating pre-existing water networks sounds like a pragmatic and innovative solution. We are

proud to present the 10,000 pounds’ prize money for this research project.”

The Water Research Prize is Based on the WAF Manifesto

The Water Research Prize, which GROHE and WAF use to support the PCUP team’s existing
research, is based on the WAF Manifesto published last year. It describes the most important
challenges for architects within the next ten years. Proper handling of water is the top priority.
Other categories include topics such as the aging of society and health, climate, energy and
carbon, ethics and values, power and justice, smart cities, building technologies, recycling and

virtual worlds.

Better Understanding of the Relationship Between Water and the Built Environment

"At GROHE, we want to contribute to a better understanding of how water relates to its built
environment. As such, we're more than happy to support an architectural award that honours
relevant research initiatives," said Christopher Barger, Senior Vice President of Global Projects

at GROHE. "l would like to thank the students of PCUP for bringing this specific water-related
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issue in the Amazon Rainforest to our attention. In addition, | want to congratulate them on the

innovative solution that they have developed for this problem."

Architectural Awards in Over 30 Categories at the World's Largest Competition

In addition to other Manifesto-related awards, the WAF honoured numerous architecture awards
throughout the three festival days. During the gala dinner on 30 November, GROHE CEO
Michael Rauterkus presented the GROHE-sponsored "World Building of the Year Award" to
WOHA Architects from Singapore (for the design of the building Kampung Admiralty). Other
GROHE-sponsored awards went to SeARCH, the Netherlands, (Hotel Jakarta, Category Hotel
and Leisure), Allford Hall Monaghan Morris, UK (Weston Street, Category Small Scale
Housing), SANJAY PURI ARCHITECTS, India (The Street, Category Large Scale Housing) and
Sordo Madaleno Arquitectos, Mexico (Amelia Tulum, Residential Future Project). In 2018, a
total of more than 500 projects from over 50 countries have been shortlisted for awards in more
than 30 categories. During the event the finalists presented live to the panel of international jury
across three days of live judging. With this, the WAF is the world's largest architecture

competition.

Ideal Platform to Better Understand the Needs of Architects

“GROHE has partnered right from the beginning with the World Architecture Festival,” said
Michael Seum. “For us, this is the ideal event to reach out to architects and building planners.
The aim is to better understand where we can assist architects in their work.” Many GROHE
products, which architects often incorporate in buildings, were on display to be experienced first-
hand at the GROHE booth of the WAF.

For more information, please visit:

www.grohe.com
https://www.worldarchitecturefestival.com/winners-2018
www.worldarchitecturefestival.com/water-research-prize
www.worldarchitecturefestival.com

You will find a press kit with event and product picture here.
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https://www.grohe.com/
https://www.worldarchitecturefestival.com/water-research-prize-winner-announcement
http://www.worldarchitecturefestival.com/
https://edelmanftp.box.com/s/sum0mu4bin7frlwyx4qk4olw9o7ik8sd
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Follow us on our social media channels Facebook, Twitter, Instagram, LinkedIln and YouTube.

About GROHE

GROHE is a leading global brand for complete bathroom solutions and kitchen fittings and has a total of over 6,000 employees,
2,400 of which are based in Germany. GROHE has been part of the LIXIL Group Corporation since 2014. As an international brand,
GROHE pursues the brand values of technology, quality, design and sustainability, seeking to offer the “Pure joy of water”. GROHE
has been developing new product categories since its inception. This includes the GROHE Blue and Red water systems and the
recently-introduced GROHE Sense water security system, which is an innovative component in the growth market of smart home
technology. Innovation, design and development are closely aligned with one another and are enshrined in the German site as
anintegrated process. As a result, GROHE products carry the seal of quality “Made in Germany”. In the past ten years alone, more
than 300 design and innovation awards as well as several top rankings at the German Sustainability Award have confirmed
GROHE's success. GROHE was the first in its industry to win the German government’s CSR prize and was also featured in the
renowned Fortune® magazine’s ranking of Top 50 that are “Changing the World”.

About LIXIL

LIXIL makes pioneering water and housing products that solve every day, real-life challenges, making better homes a reality for
everyone, everywhere. Drawing on our Japanese heritage, we create world-leading technology and innovate to make high quality
products that transform homes. But the LIXIL difference is how we do this; through meaningful design, an entrepreneurial spirit,
a dedication to improving accessibility for all and responsible business growth. Our approach comes to life through industry
leading brands, including INAX, GROHE, American Standard and TOSTEM. Over 70,000 colleagues operating in more than 150
countries are proud to make products that touch the lives of more than a billion people every day. Learn more at www.lixil.com

GROHE
Feldmuhleplatz 15 40545 Disseldorf ¢ Germany ¢ Phone: +49(0)211/9130-3030 ¢ www.grohe.com

MEDIA CONTACT
Melanie Vrenegor
Communications Manager Sustainability

E-Mail: media@grohe.com

Press Office

Edelman GmbH

Agrippinawerft 28, 50678 Cologne, Germany

Phone: +49 (0)221 912887-24 | Fax: +49 (0)221 912887-77
m: grohe@edelman.com | w: www.edelman.de
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